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target

history

big idea

product

The name of the candy will be kept, but the design of the 
package will change to attract an audience of movie-going 
teenagers. A tagline, such as “Sweet and fresh at the same 
time” or “Be sweet and still keep your cool” will be used 
in the advertisements. Magazine ads will feature teenage 
couples at the theater holding hands, looking at each other, 
and smiling with an open box of Junior Mints on their laps. 

The James O. Welch Company created Junior Mints in 1949 
and named the candy after the popular Broadway show of 
the time, Junior Miss. Since that time, Junior Mints have 
continued to be the favorite concession stand candy for 
movie-goers. Junior Mints are currently produced by Tootsie 
Roll Industries in Cambridge, Massachusetts.

Ages 12-18 and the movie-goers

Junior Mints

Redesign Plan



Style Guide

logo

fonts

colors Darker green to be used for the silky background. White 
to be used for the the logo, titles, taglines, body copy, and 
smaller type on the package. Use the lighter green for the 
phrase “Creamy Mints in Pure Chocolate” on the package 
and on ads. White 5 pt line over 2 pt line to be used on ads. 

Use Hand of Sean for titles (18 pt) and taglines (30 pt) of ads. 
Use Candara Regular for body copy (12 pt) Candara Regular 
and Bold will be used for the list of ingredients and Nutrition 
Facts on the package (5 pt). Ingredients should be placed 10 
cm to the left of the bar code on middle flap. Nutrition Facts 
should be 9 cm to the right of the logo on bottom flap. Use 
Black Jack for “Creamy Mints in Pure Chocolate” text on the 
package and on ads. “Creamy Mints” text to be placed 4 cm 
from bottom. 

Font of the logo to remain the same to retain brand 
recognition. The logo will be white on a green background 
to give it a minty-fresh look. Use a black logo on white 
background when color is not available. Logo on package 
to be placed 2 cm from top, 4 cm from left, 13 cm from 
bottom, and 10 cm from right. Logo on sides should be 
placed on the top flaps, 1 cm from fold and centered. Logo 
on bottom should be 9 cm from the Nutrition Facts. Picture 
of mints to go on front and back panels of package and on 
advertisements, 3 cm from bottom of “Junior” and 2 cm 
from left of “Mints.” 
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